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The voice of the independent retailer™

The New A400 Xplor

The only 12-gauge shotgun created for every type of hunting.

- Shop at www.berettausa.com — Locate a dealer near you and find information on Beretta products. ' B E R E I I A

500 YEARS. ONE PASSION.
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SSR’'s ANNUAL BUYER’S GUIDE
INSIDE:

From the SHOT Show: SSR’s 2010 New Products Blog
Those Hot Little Double Twos ® How We Beat the Ammeo Shortfall
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‘The Best Damn Gun Show Blog, Period! — Our small army of
SSR staffers rummage through the 2010 SHOT Show and come up
with a whole truck load of guns and gear for retailers’ shelf-stacking

consideration.

Trying to Level a Crowded Plaving Field

hat is undoubtedly the world's larg-

est market for firearms, ammuni-

tion, outdoor apparel, and far too

many associated products to list here is a credit

| to the National Shooting Sports Foundation and
all its SHOT Show-producing partners.

While the country—and most of the world—

The Largest Display of Shooting &

suffers through difficult economic times, and
trade conventions continue to fall short in
attendance and enthusiasm, even in Las Vegas,
this year's gun industry trade show is perhaps
the biggest anomaly of all this country's com-
mercial extravaganzas, the ball sports notwith-
standing.
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SHOT means business. From what we all witnessed
in mid-January, business was, uh, booming. New prod-
ucts, innovative products, must-have products... all
were there, exposed to the second largest gathering
of manufacturers, distributors, retailers and firearms
media ever assembled for a trade market.

According to the NSSF, a record 31,280 buyers reg-
istered for the show. An all-time high of 1,804 profes-
sionals were issued media credentials. Overall attend-
ance was 58,444, only a few hundred shy of the show's
all-time record set at the 2008 SHOT Show, also held
in Las Vegas.

Exhibiting companies numbered nearly 1,800, about
125 of them international, covering 700,000 net square

feet in the Sands Expo & Convention Center’s halls and
the Venetian Hotel's meeting rooms.

On the minus side, only the Sands Convention Cent-
er's massive facilities caught criticism from exhibitors,
buyers and media, alike. Yet all were comforted by the
fact that traffic was heavy within the vast complex all
four days.

With that preamble, scroll down or browse through
these pages for a quick peek at just a sampling of what
we—a total of 11 SSR writers and editors—all saw. In
a few words, (including one never before seen in \Web-
ster's dictionary) it was mind-bloggling.

— Bob Rogers, Editor
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